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Title: Bridging the Gap: A Comprehensive Study on the Engagement between Tourism Employers and Post-Secondary Institutes 


1. Introduction
The tourism industry depends on trained workforce from post-secondary institutions to benefit their company and economic growth. As the industry continues to rapidly evolve, it is crucial for tourism employers to grow and develop with the industry to thrive. By strengthening the collaboration between tourism employers and academic institutions (TRU), it will help ensure that educational programs align with the industry’s growing and changing requirements. Furthermore, employers can build connections with universities and students which will ultimately help increase education to employment and create beneficial relationships. This research proposal aims to examine the dynamics of how tourism employers connect and engage with post-secondary institutes, particularly focusing on student recruitment and experiential learning initiatives. 

The tourism industry depends on post-secondary universities' skilled labor force to support business expansion and economic success. It is imperative that employers in the tourism industry expand and develop alongside the business to thrive as the industry continues to grow. Enhancing collaboration between academic institutions (TRU) and companies in the field of tourism will help guarantee that curriculum meet the evolving requirements of the industry. Employers can also establish connections with universities and students, which will eventually contribute to a higher employment rate and the development of positive partnerships. With a special emphasis on student recruitment and experiential learning programs, this study proposal attempts to investigate the dynamics of how businesses in the tourist industry interact and engage with post-secondary educational institutions.
2. Objectives
· a. To explore how tourism employers currently connect with post-secondary institutions regarding student recruitment and experiential learning initiatives. 
· b. To analyze the effectiveness and outcomes of the interactions between employers and post-secondary institutes. 
· c. To identify areas for improvement in the collaboration between post-secondary institutes and tourism employers. 
· d. To analyze successful instances of connections between tourism employers and post-secondary institutes to extract best practices. 
· e. To understand the motivations behind tourism employers' desire to engage with post-secondary institutes, with a specific focus on hiring, faculty engagement, and course collaboration. 


3. Literature Review
Prior studies have emphasized the importance of industry-academia partnerships, especially when it comes to the tourism industry. The review of literature will delve into the research on the interaction between employers and post-secondary institutions with a focus on recruitment tactics, experiential learning, and the mutual benefits that result from effective collaboration.
· Ethical consideration in educational research
· Review existing literature on ethical consideration in educational research.
· Collaboration between employers and academic institutions 
· Recruitment and Experiential Learning in Tourism
· Ethical implications associated with recruitment strategies and experiential learning initiatives in the tourism industry.
   The research will adhere to ethical guidelines, ensuring the confidentiality and voluntary participation of all respondents. 

4. Methodology 
Data Collection
· Interview employers and HR officials from a variety of tourism-related firms to learn how they collaborate with post-secondary institutions.
· Conduct surveys among academics, students and administrators at post-secondary institutions to gather perspectives on tourism employers and pinpoint areas for possible improvement.
Analysis of Data
· Employ qualitative analysis techniques to identify themes and trends in the employer interviews.
· Use survey data and quantitative analysis to evaluate the efficacy of present initiatives.

5. Expected Outcomes

a. Thorough grasp of how business in the tourist industry currently interact with post-secondary educational institutions in order to attract students and support experiential learning programs.
b. Determining the obstacles encountered and effective tactics employed during these exchanges.
c. Suggestions for post-secondary educational institutions to improve cooperation with companies in the tourism industry, emphasizing recruitment and hands-on training.
6. Significance of the Study
Employers in the tourism industry and post-secondary educational institutions alike can benefit greatly from this research since it will offer practical insights to improve their collaboration. Stronger relationships can result in more possibilities for students, more curriculum that is tailored to the needs of the industry, and more graduates who are prepared for the workforce.

7. Timeline
- Phase 1 (Months 1-3): Literature review and research design    
- Phase 2 (Months 4-6): Data collection (interviews and surveys) 
- Phase 3 (Months 7-9): Data analysis 
- Phase 4 (Months 10-12): Report writing and dissemination of findings 


8. Budget
- Allocations for travel (if necessary) for on-site interviews 
- Compensation for participants 
- Software/tools for data analysis 


9. Conclusion
The project intends to provide important insights to the improvement of relationships between employers in the tourism industry and post-secondary institutions by answering the research topics presented in this proposal. The results will help the tourism sector as well as other industries looking to build stronger relationships with universities. 






